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LET'S DO IT!

THIS INTERACTIVE PREVIEW CHAPTER IS YOUR GATEWAY TO UNLOCKING
THE ESSENCE OF YOUR PERSONAL BRAND. 

It’s pulled directly from Unlocking Your Dominant Personal Brand,
my 100+-page guidebook designed to elevate your visibility, clarify

your message, and align your business with who you really are.

Inside this chapter, you’ll:
Define the deeper purpose behind your brand
Uncover the passions that fuel your work
Clarify what truly drives you — beyond profit

A PREVIEW CHAPTER FROM 
UNLOCKING YOUR DOMINANT PERSONAL BRAND

I’m giving away this chapter because transformation starts
with clarity. This isn’t fluff or inspiration, but a practical, hands-
on taste of the deep personal branding work I guide my clients
through. 

I created the full workbook to help you 
build a magnetic personal brand from 
the inside out. 

This free chapter is the first 
step in that journey.

— Jichél Stewart
Founder, Creative Mystics

Discovering Your 
Brand Essence



Uncovering Your 
Brand Purpose

Brand purpose is the underlying reason for your professional
existence beyond just making money. It’s about what drives you and

how you make a difference in your field.

Your brand purpose is the core reason you do what you do, and the impact you’re
here to make. It becomes the guiding light for your decisions, messaging, and
visibility. In this exercise, you’ll clarify what drives you and define the unique value
you bring, using that clarity to build a personal brand that is both impactful and
deeply fulfilling.

Exercises 
1.  Identify Your Core Values

YOUR VALUES SHAPE YOU FROM THE INSIDE OUT.

They guide your decisions, influence your boundaries, and help you
navigate life with clarity and integrity.  They also manifest in how you show
up, lead, collaborate, and create. 

Let’s explore both the internal influence and external expression of your
values.

List the top five values that are most important to you.

Clarify the deeper why behind your work, and the 
value you’re here to deliver.
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For each of your top values, identify one behavior that demonstrates it in action.

Behavior that demonstrates this value:

A  Values → Behaviors 

From Values to Behaviors 
to Boundaries
Values only shape your brand when they are visible in how you operate.

In this step, you’ll translate your core values into observable behaviors, and the 
boundaries that protect them. This is where your brand begins to move from intention 
to embodiment.

Strong brands are protected by clear boundaries.
Where does this value require you to say no, redirect, or hold a standard?

Boundary that protects this value:

B | Observable Behaviors

Strong brands stay credible when values, behaviors, and boundaries align.
Identify the behavior that consistently reinforces and protects this value in action.

Behavior that reinforces this value:

C | Supportive Boundaries

Your narrative becomes stronger when your
 values are visible in how you operate.
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REPEAT THIS EXERCISE FOR EACH OF YOUR CORE VALUES.



In what ways do these values guide your decisions and shape your behavior?

Questions: 

What principles do you live by?

How do these values show up in your everyday actions, choices, and
interactions?

2. Define Your Mission

Write a mission statement that encapsulates what you aim to achieve 
through your personal brand.

Need helpgetting started? Use this formula.
"I help ______ achieve ______ through ______ so that ______."

ENSURE YOUR MISSION ALIGNS WITH
YOUR CORE VALUES AND LONG-TERM
GOALS! USE THE MISSION VS. VISION

COMPARISON CHART ON THE NEXT
PAGE TO GUIDE YOU. 
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✎  OFF‐PAGE REFLECTION :  COPY THE BEST FINAL VERSION INTO YOUR NOTES APP UNDER
“BRAND OUTPUTS” 



vision mission

ASPIRATIONS AND GOALS

FUTURE

EFFECT

SOMETHING TO 
BE ACCOMPLISHED

 DEFINES CORE GOAL

WHERE YOU WANT 
YOUR CAREER TO GO

WHY YOU DO WHAT YOU DO

CLEAR DIRECTION

CAREER OBJECTIVE

PRESENT

CAUSE

SOMETHING TO BE PURSUED 
FOR THAT ACCOMPLISHMENT

 DEFINES CORE PURPOSE

WHAT DO YOU
PROFESSIONALLY STAND FOR

WHAT VALUE DO YOU ADD

CLEAR STANDARDS
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Visualize where you see yourself and your brand in the next 5-10 years.

3. Craft Your Vision

Describe the long-term change or impact you aim to create through your
work.

How will achieving this vision benefit others? 

Questions: 

What is your ultimate dream for your brand?

4. Identify Your Unique Value Proposition (UVP)
Consider what sets you apart from others in your field. On the following Notes &
Reflection page, make a list of your unique attributes, and then craft a concise
statement that captures the value you uniquely provide.

How does your offering solve specific problems or meet needs?

Questions: 

What unique and compelling value do you bring to your audience?

UNLOCKING YOUR DOMINANT
PERSONAL BRAND INTERACTIVE GUIDEBOOK



Inspiration: What Makes a
UVP Stand Out?

Example positioning statements (for inspiration):

I help purpose-driven professionals design their rise—through strategy, soul,
and systems.

I help purpose-led professionals clarify their value and communicate it with
authority—without performative visibility.

I help busy experts turn scattered ideas into a clear personal brand—so the
right opportunities find them.

I help founders translate their experience into a message people trust, using
clarity-first positioning.

I help experts build trust through storytelling and proof, so their reputation
travels before they do.

I help service-based professionals turn their expertise into a repeatable
framework clients can understand and buy.

I help multi-passionate leaders connect the dots in their story so their brand
feels coherent and memorable.

It communicates the real result you help people achieve.
It explains how your approach is different.
It connects to what your audience already wants.
It reflects your values, personality, or framework.

Unique attribute ideas:

Your background: industries, roles, lived experience, turning points
Your strengths: what people consistently rely on you for
Your lens: how you think differently (principles, perspective, standards)
Your method: the steps you take or the framework you use
Your style: your tone, pace, boundaries, and how you work with people
Your proof: wins, results, outcomes, credibility signals
Your values: what you protect, prioritize, and won’t compromise
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5. Identify Your Passion

Describe the activities, causes, or topics that energize and excite you.

Questions: 

What are you most passionate about? 

7. Articulate Your Emotional Impact 

Reflect on the emotional benefits of what your work provides to others.
These often define the deeper reasons behind your work.

Think about how you want people to feel when they interact with your
offerings.

List 3 emotional benefits you create / hope to evoke in your audience:

Which of these benefits is the most impactful? Describe how this benefit
resonates with your audience and fuels your passion.

6. Consider Your Strengths 
List 3 key strengths and how they support your brand.  List the skills and
expertise that you excel in and enjoy using.

✎  OFF‐PAGE REFLECTION :  WRITE YOUR EXPANDED ANSWERS IN A NOTEBOOK OR
NOTES APP.
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8. Define Your Personal Impact

Questions: 

What positive impact do you want to make in the world? 

Describe how you want to be remembered and the difference you want to
make.

9. Create Your Brand Purpose Statement

Combine the insights from the previous exercises (your values, mission,
vision, unique offering, and emotional impact) to create a concise and
powerful brand purpose statement that encapsulates your personal brand.

Ensure your brand statement  is clear,
inspiring, and aligns with 

your brand identity.

Does your purpose statement inspire you and reflect your true intentions?

Questions: 

How can you succinctly express your brand’s purpose?
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B R A N D  P U R P O S E
S T A T E M E N T  T E M P L A T E

“MY BRAND EXISTS TO 

BY                                                    AND                                     ,  

MAKING A DIFFERENCE IN                                                         .”   

Example Brand Purpose Statement:

"My brand exists to inspire and empower (What You Do To Help Others)
entrepreneurs (Community/Organization/Group You Serve) by providing
innovative marketing strategies and mentorship (How You Help Others),
making a difference in the growth and success of small businesses (Why:
Emotional Impact You Create)."

By completing this exercise, you will have a well-defined
brand purpose that serves as the foundation for all your

personal branding efforts. 

This clarity will help you stay focused and consistent,
ultimately leading to a stronger and more impactful

personal brand.

REMEMBER, YOUR BRAND IS A REFLECTION OF
YOUR PASSION AND PURPOSE.
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Your Working Brand Purpose
(Draft)

PROOF IN ONE SENTENCE (RESULTS/IMPACT):
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BY HELPING THEM:

I SERVE: 

SO THEY CAN:



Purpose is your why.
Value is your proof.

Purpose Summary
Distill your answers into a clear working statement.

UNLOCKING YOUR DOMINANT
PERSONAL BRAND INTERACTIVE GUIDEBOOK



Every step you take today brings you closer
to the true potential of your brand.

Notes & Reflection:
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Get The Full  Workbook

Continue The Journey With The Full Workbook

What’s Inside the Full Workbook
✓ Identity Advantage™
✓ Three Pillars of Authority
✓ Brand Positioning Exercises
✓ Visibility Frameworks
✓ Authority Building Worksheets
✓ Reflection & Action Planning Pages
✓ Personal Brand Strategy Tools
✓ 100+ Pages of Guided Exercises

If this chapter helped you uncover the deeper purpose behind your brand, the
full workbook will help you transform that clarity into authority.

https://creativemystics.com/unlocking-your-dominant-personal-brand/
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